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Identity Construction through Language-in-use

 language is a central aspect of being things

 When people use talks and writings to communicate with others, 
they construct their identity either as personal, social, or 
professional (Holmes, 2005). 

 Language-in-use permits people to produce
diverse identities (Gee, 2011a; Gee, 2011b). 

 People can use language to speak either as a specialist like
professors, doctors, lawyers, architects, politicians and economists, 
or as a layperson. 



Using linguistic resource to produce identity

 'linguistic resources that indexically produce identity are

necessarily broad and flexible, including labels, 

implicatures, stances, styles, and entire languages and

varieties' (Bucholtz and Hall 2005, p. 607). 

 Interaction is a prerequisite of identity production.



Using discourse analysis in investigating identity 

construction
 A discourse analysis approach gives a discourse analyst an opportunity to 

work on language and identity by considering how speakers use language 
(Gee, 2011a). 

 Linguistic aspects are seen to signal the identity construction of the 
speaker. 

 The use of linguistic features such as pronoun, superlative, and
conjunction in an interaction signal the speaker’s preference for a social 
category (Gee et al, 2001). 

 By using certain words they indicate which social group they belong to, 
and thus construct their identity through language use.



Why Indonesian economy?

 The country is considered to be Southeast Asia's largest economy and is
expected to be included as one of the BRIC states (Brazil, Russia, India 
and China) since it has shown such a positive trend in economic 
development (Investment, 2015; Hill, 2015). 

 In 2012, Indonesia “edged out India to emerge as second fastest G-20 
major economy just behind China” (exportbritain.org.uk,2015).

Interestingly, this specific growth has been achieved shortly after the 
country underwent a dramatic economic crisis in 1997.

 Despite what is known as the Asian Financial Crisis (AFC), which gripped 
several Asian countries’ economies and affected Indonesia severely 
Wahyuni and Ng, 2012), the country has rebounded in a relatively short 
period of time.



Data context

 A National Economic Committee (Komite Ekonomi Nasional, KEN) was 
established to support Indonesian government program on Economic 
acceleration

 ChairulTanjung, 'a prominent Indonesian entrepreneur' (Wie and 
Negara, 2010, p.280), was chairman of the committee from 2010 
to 2014.

 This study is mainly interested in the identity construction of Chairul
Tanjung, as seen from his English as foreign language which was used in 
discussion session at the 2013’s Credit Suisse Asian Investment Conference. 

A more detail study of an individual’s identity construction can be found in Djenar, D. N., In Mahboob, A., 
& In Cruickshank, K. (2015). Language and identity across modes of communication.



Why English-in-use?

 English is lingua franca in international business events 

(Nickerson, 2005)



Research question

What identity or identities are constructed 

through Chairul Tanjung’s use of English as a 

foreign language at the Credit Suisse 2013 

Investment Conference which can represent 

Indonesian economy?

Picture is taken from http://www.gettyimages.com/detail/news-

photo/chairul-tanjung-chairman-of-indonesias-national-economic-news-
photo/164221765/gallery, on November 11, 2015

http://www.gettyimages.com/detail/news-photo/chairul-tanjung-chairman-of-indonesias-national-economic-news-photo/164221765/gallery


Method 

 How are situated meanings,
social languages, figured worlds, intertextuality, Discourses, and Conversations 
being used to enact and
depict identities (socially significant kinds of people)? (Gee, 2011a, p.121)

 Intertextuality is excluded

 elaborating the identity construction here can be conducted by considering 
“juxtaposing different Discourses” (Gee, 2011a,  p.112) by looking at a series of 
“big D Discourses” which manifests in language use. 

 The juxtaposition can portray the intersection of the multiple identity construction 
although the “intertextuality” tool is not employed.



Method 

 Situated meaning

situated meanings arise because particular language forms take on specific 
or situated meanings in specific different context of use' (Gee, 2011a, p.65)

 Social languages

Social languages can be investigated by considering that people 'use 
different varieties of language to enact and recognize different identities in 
different setting[s]' (Gee, 2011a: 28)



Method 

 Figured worlds are used to investigate language speakers’ views 
about world phenomena which are influenced by their life 
experiences, their social groups, and their cultural communities

 Discourse, with a capital “D”, refers to everything outside of 
linguistic factors that comes together with language use

 Conversations with a 'big C' occur when people talk about
something that has become popular in society. 

 Speeches or talks, to some extent, not only become topics
of a specific situation, but also: 'relate to themes, debates, or motifs 
that have been the focus of much talk and writing in some social 
group with which we are familiar or in our society as a whole' (Gee, 
2011a: 29)



Result

 Identity construction as a representation of Indonesian economic 
issue:

 Situated meaning (cohesiveness of language-use in relation to 
explaining Indonesian economy)

 social languages (1.e. having sense of humors, friendly, approachable)

 Figured worlds (the speaker’s world view on Indonesian economy 
based on his own experiences as a businessman/a government 
representative)

 Discourses (the influence of social, cultural, and political factors on 
Indonesian business matter)

 Conversations (the controversies of Indonesian economy, e.g. liberal 
economy, Islamic  law in economy)



An Excerpt…

42. More than 99 % of my portfolio in Indonesia.  

43. Do you think I am stupid (audience laugh) 

44. if..if..a a aa you know I am not sure about the political a aaa can control,  

45. I put 99 % of my wealth in my country.  

46. So, this the the the..this is the the example to do it.  

47. And, do not worry we have also the culture to protect us, why.  

48. We have a soft culture.  

49. More than 50% of Indonesian is come from Java, ya.  

50. Java have a soft culture.  

51. So because of that, ya, if you want to succeed Indonesia  

52. you have to learn about the Javanese culture, ya.  

53. You know what is in Javanese culture (question-like intonation) 

54. They have a soft culture.  

55. If they do not like you they not say they do not like you, ya (audience laugh).  

56. If they do not like you they can smile in the front of you (audience laugh).  

57. But inside of their heart, ya, they do not like you (audience laugh), ya.  



Another excerpt…..

1. Talking about the business, Indonesia,  

2. I can declare to you  

3. is one of the most liberal countries in terms of foreign direct investment.  

4. So I give you example like banking sector, you know.  

5. Foreign can own 99% of the Bank.  

6. Bank is the most sensitive business  

7. in terms if you come to other countries.  

8. Indonesia is a very very liberal.  



CT’s language-use produces his identities…

 As a social being → e.g. asking permission to audience. using humor to show 

that he is a funny and approachable person

 As a businessman → e.g. I-statements to represent power and authority in 

Indonesian business policy

 As a government representative → e.g. choice of pronoun to indicate that he is 

part of the government who understands domestic consumption

 As a business advisor → e.g. giving suggestions about administrative details in 

Indonesian business

 As an economist analyst → e.g. confidence when showing the strength in 

Indonesian economy

 As a supporter of western value in economic and Islamic view → e.g. talking 

about moderate Islam and liberal economy



CTs identities represent Indonesian economy

 Business environment → huge potential market, business 

infrastructure and facilities

 Government view on business matters → government 

regulation and policies

 People in business in the country → potential Indonesian 

business people and government representative to 

cooperate with



English-in-use to communicate with global audience at business 

conference

 English as a medium of communication to explain 

Indonesian business and economy to foreigners

 Using English in an international conference can capture 

wider range of audience

 Wider range of audience means greater chance to 

promote Indonesian business and economy
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